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ABSTRACTThe  economic  dimension  is  relevant  for  achieving  sustainability,  as economic  development  leads  to  human  well‑being  in  harmony  with  the environment.  Besides,  within  this  dimension,  one  of  the  approaches  is distributed economy, where production occurs on a small scale,  involving user interaction, economic decentralization, and better income distribution. Therefore, this article explores the principles and heuristics that foster the economic  dimension  in  fashion.  The methodological  procedures  involved adapting  the  principles  and  heuristics  from  the  book  "Design  for Sustainability: Economic Dimension"  to  the field of  fashion, along with an unsystematic literature review. The results show that people's integration is crucial for the enduring success of previously observed examples and future endeavors in achieving the full economic dimension.KEYWORDSFashion design; Sustainability; Economic dimension.
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RESUMOA  dimensão  econômica  é  bastante  relevante  para  o  alcance  da sustentabilidade,  pois  na medida  em  que  o  desenvolvimento  econômico acontece, há a concretização do bem‑estar humano, em harmonia com o meio  ambiente.  Além  disso,  nesta  dimensão,  dentre  as  abordagens  que podem ser realizadas, está a economia distribuída, na qual a produção se dá em pequena  escala,  com  a  interação  entre  os  usuários,  descentralização econômica e uma melhor distribuição de renda. Sendo assim, o presente artigo trata sobre os princípios e as heurísticas propiciadores da dimensão econômica na moda. Os procedimentos metodológicos, para a obtenção dos resultados e a elaboração do artigo, consistiram na adaptação dos princípios e heurísticas do livro “Design para a sustentabilidade: Dimensão Econômica”, para a moda, e na realização de uma revisão bibliográfica assistemática. Os resultados mostram, dentre outras coisas, que a integração entre as pessoas é essencial para que os exemplos já observados e outros que venham a surgir perdurem, com a finalidade da obtenção plena da dimensão econômica.PALAVRAS-CHAVEDesign; sustentabilidade; dimensão econômica.
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1. INTRODUCTIONThe  economic  dimension  of  sustainability  is  defined  as  the  one where economic evolution occurs,  fairly and ethically, alongside the achieved development of human well‑being in harmony with nature (SANTOS  et  al.,  2019).  This  well‑being  is  linked  to  the  concept  of economic development, where what matters the most are the benefits that  a  product  and/or  service  can  provide  (well‑being),  not  their consumption (PACHECO et al., 2019).In the context of developing economic activities more sustainably, it is necessary for them to follow the principles of the green economy. In this  economy,  economic  growth  happens  simultaneously  with environmental  regeneration  and  damage  reduction,  enhancing human well‑being and social cohesion (DUARTE; SANTOS, 2021). In the green economy, major drivers of increased employment, income, and social inclusion are public and private investments. These investments should  focus on economic activities,  infrastructure,  and assets  that enable the reduction of carbon emissions and pollution, among other aspects (UNEP..., 2023).Therefore,  design,  including  fashion  design,  can  embrace  these principles to bring solutions based on creative and industrial activities, supporting  economic  growth  even  within  the  prevailing  traditional economic system, so there  is a  transition to sustainability  (DUARTE; SANTOS, 2021)..Among the approaches that can be used to configure a model based on the green economy is the distributed economy. In the context of fashion,  this economy proposes  that all  stages of a product and/or service's life cycle occur in nearby units. Activities related to them are decentralized.  Small  units  facilitate  small‑scale  production  and interaction  with  users  involved  in  co‑creation  and/or  product customization. Moreover, these units can share knowledge, contribute to  the  stimulation  of  local  resources,  and  provide  economic decentralization  and  better  income  distribution.  This  context  is focused on micro and small entrepreneurs (DUARTE; SANTOS, 2021). The  designer,  as  a  design  professional,  can  bring  innovative solutions  to several  issues,  including  those related  to sustainability. Competencies they must possess to work in the economic dimension 
v. 133 n. Dossiê Especial (SDS 2023): Artigos selecionados - SDS2023 (IX Simpósio de Design Sustentável)
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in  favor  of  sustainability,  for  greater  positive  effectiveness  in  their actions, include understanding their impact and mastering principles and tools such as heuristics (SANTOS et al., 2019). The former refers to a "set of fundamental and directive propositions that serve as a basis and to which all subsequent development must be subordinate," and the latter is "the science or art that leads to the invention and discovery of facts" (PRINCIPLE, 2023; HEURISTIC, 2023). Principles combined with heuristics, or heuristic principles, using intellectual methods, contribute to the quality of the creative process, as they are based on prior knowledge (SILVEIRA; SANTOS; DE SAMPAIO, 2022).  Moreover,  they  can  generate  solutions  when  needed, regardless of spontaneous creativity (FORCELINI et al., 2018), for, if the designer has a sustainable repertoire, their creativity will be conscious and capable of implementing solutions that can contribute to society.In  light  of  the  above,  this  article  addresses  the  principles  and heuristics in favor of implementing the economic dimension, providing examples  of  what  has  already  been  practiced  nationally  and internationally, i.e., when applying heuristics.2. METHODOLOGICAL PROCEDURESThe present article was developed through the completion of two stages, that is, the first concerns the principles, heuristics, and cases of application. The first two were selected from those listed in Chapter 3, "Principles,"  of  the  work  "Design  for  Sustainability:  Economic Dimension"  (NUNES  et  al.,  2019).  This  book was  chosen  because  it addresses  principles  and  heuristics  for  design  in  general  in  a  very explanatory way. This  facilitated understanding  the subject and  the choice of  adapting  them  for  fashion.  The  cases of  application were found using the CAPES Periodicals Portal and Google. The strategy for choosing the cases that were part of the article consisted of selecting those related, in some way, to the context of fashion and sustainability that  were most  connected  to  the  application  of  the  corresponding heuristics.The  second  stage  refers  to  the  unsystematic  literature  review carried out with the aim of bringing a more robust foundation to the studied context and thus elaborating the article at hand. This review 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3. RESULTS
was also divided into two moments: a) through reading physical works related to sustainability and pertinent to the research, the following authors, references in the field, were reached: Manzini (2008), Vezzoli et al. (2022), Gwilt (2014), Salcedo (2014), and Santos et al. (2019); b) to complement  these  readings,  there was also a  search on  the CAPES Periodicals  Portal  for  other  texts  related  to  fashion,  sustainability, economic dimension, distributed economy, among others.
3.1 Principles

c) Promoting the local economy in fashion: this principle emphasizes involving and encouraging greater participation of local actors within the value chain with the aim of broadening the opportunities to obtain 

In this section, we will address the principles which play the role of facilitating the achievement of the economic dimension. These are as follows:a) Strengthening and valuing local resources in fashion: this principle concerns the priority given to local resources in order to make them gain  competitive  advantage.  To  strengthen  local  resources  it  is essential to have criteria considering the origin of these resources in public and business policies, as well as in product, service, and system design. Additionally, detecting regionally exploitable resources in the context  of  a  distributed  economy  and  resolving  obstacles  for  their incorporation into the economy (NUNES et al., 2019); b)  Respecting  and  valuing  local  culture  in  fashion:  this  principle  is linked to the economic valorization of local culture, including fashion, with  the  aim  of  implementing  economic  and  social  equity.  It  also considers cultural capital, which is knowledge obtained in the family or educational  environment  (SANTOS  et  al.,  2019),  both  orally  and through body techniques (MAUSS, 2010; SPINUZZI, 2004; NUNES et al., 2019).  In  the  cultural  context,  culture,  based  on  local  knowledge, promotes innovation for sustainability. This knowledge adds symbolic value to goods and services and facilitates the possibility of  income generation  by  exploring  intellectual  property  rights  (MARCHI,  2014; NUNES et al., 2019);
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e) Valuing the integration of waste in fashion: this principle concerns the  development  and  implementation  of  solutions  that  transform waste into products with economic value. In addition to avoiding the use of raw materials from the environment, waste can provide new opportunities  to  foster  income  (SANTOS  et  al.,  2011; NUNES  et  al., 2019). One of the significant challenges of reuse, concerning economic viability, is the appearance of products. A product made from recycled materials does not always have uniform colors and textures, and it may be  rejected  for  not  having  conventional  aesthetics.  Therefore,  it  is essential to convince the consumer that the value of such a product also lies in its uniqueness;

income  and  strengthening  local  entrepreneurship  (SANTOS,  2009; SANTOS et al., 2011; NUNES et al., 2019). It also aims to generate and retain  more  income  locally  by  the  significant  participation  of  local actors in economic initiatives. It is important to encourage and provide support for the transition of small businesses from the informal sector to ensure  labor  rights,  real  social  inclusion,  and  income generation within the legal framework.d) Promoting networked organizations in fashion: this principle aims to  encourage  organizations  in  a  networked  format.  Networked organizations provide their members with greater negotiating power, enabling  the  achievement  of  economic  equity.  Furthermore,  they provide  conditions  for  increased  resilience  in  social,  economic,  and environmental  spheres  and  favorable  conditions  when  using  local economic  assets,  such  as  shared  infrastructure  and  knowledge. Networks can be formed among people engaged in the same activities or  among  those who  complement each other  (KRUCKEN; MANZINI; MERONI, 2011; NUNES et al., 2019). 

f)  Promoting  education  for  sustainable  economics  in  fashion:  this principle focuses on disseminating sustainability teachings to people, enabling  them  to  adopt  behaviors  that  lead  to  a more  sustainable economy. Education plays a role in encouraging a context of behaviors that prioritize cooperation and sharing, starting from the early school years (NUNES et al., 2019).
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3.2 Heuristics and Application Cases In order to implement the principles, we have heuristics. Examples of  what  has  been  practiced  include  application  cases.  Both  are  as follows:a) Heuristics related to "strengthening and valuing local resources in fashion" (Table 1):Table 1 – Strengthening and Valuing Local Resources in Fashion

Source: Based on Nunes et al. (2019).
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Table 1 – Strengthening and Valuing Local Resources in Fashion

Source: Based on Nunes et al. (2019).

b)  Heuristics  related  to  "respecting  and  valuing  local  culture  in fashion" (Table 2):

Table 3 – Promoting Local Economy in Fashion
c) Heuristics related to "promoting the local economy in fashion" (Table 3):
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Table 4 ‑ Promoting networked organizations in fashion
Source: Based on Nunes et al. (2019).d)  Heuristics  related  to  "promoting  networked  organizations  in fashion" (Table 4):
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Table 5 ‑ Valuing waste integration
Source: Based on Nunes et al. (2019).e) Heuristics related to "valuing waste integration" (Table 5):
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Table 5 ‑ Valuing waste integration
Source: Based on Nunes et al. (2019).f)  Heuristics  related  to  "promotion  of  education  for  sustainable economy in fashion" (Table 6):
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Source: Based on Nunes et al. (2019).4. ANALYSIS OF RESULTSUpon  observing  the  obtained  results,  it  is  evident,  first  and foremost, that the essence of all principles is rooted in the integration among people, allowing the economic dimension to progress further. One  of  the  observed  forms  of  integration  is  distributed  economy, which  can  foster  greater  cohesion  among  people,  smaller‑scale production with consumers participating in the production process to meet their needs, among other aspects. This approach may prevent premature or improper disposal of products.Secondly, there are already numerous examples of the realization of heuristics, both in Brazil and around the world. This is encouraging as  it  confirms  the  existence  of  concrete  initiatives  towards sustainability, with a focus on the economic dimension. 5. FINAL CONSIDERATIONSThe conclusions drawn from this article, considering the principles and  heuristics  related  to  the  economic  dimension,  indicate  that, regarding the "strengthening and valuing of local resources in fashion," its importance is not solely based on material resources but also on the design, production, and consumption of products.In  terms  of  "respecting  and  valuing  local  culture  in  fashion," emphasis  is  placed  on  valuing  local  knowledge,  encompassing  the methods of producing clothing items. Additionally, efforts are made to promote the visibility of products and their origins.Concerning the "promotion of the local economy in fashion," it is emphasized that the local economy can only evolve if supported. This support takes various forms,  including competent entities providing information to fashion artifact producers, prioritizing the hiring of local workers, and giving visibility to local businesses through online fashion platforms, enabling users near these products to access them.
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Finally,  in  "promoting  education  for  sustainable  economy  in fashion," the emphasis is on consumer awareness of the importance of valuing distributed economy and its characteristics, such as networked production  structures,  valuing  local  resources  and  culture,  co‑creation, small‑scale production, and the use of a service instead of purchasing a new product. This is facilitated by the internet and the widespread dissemination of information. 

Regarding the "promotion of networked organizations in fashion," the  focus  is  on  valuing  networked  organizations.  In  this  context, possibilities  include  production,  sharing  of  resources  and  inputs, collaboration  among  individuals  in  the  same  field,  knowledge exchange,  shared  marketing,  and  genuine  communication  with customers to meet their demands.Regarding "valuing waste integration," the focus is on reintegrating waste into production processes and the procedures for doing so. This includes  the  clothing  production  structure,  facilitating  waste collection,  and  presenting  items  to  people  to  educate  them  that sustainable aesthetics can be beautiful and different.
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