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Abstract: As professional mediators representing tourist destinations, tourist guides often require
reliable resources to communicate local and indigenous heritage to international visitors. However,
compared to materials for general tourists (e.g., brochures, travel guidebooks), resources designed
specifically for tourist guides remain limited, particularly bilingual materials that can support their
linguistic and cultural mediation needs. This study examines the Pocket Guide Book for Tour Guides:
Lamandau (PGBFTG), a bilingual Indonesian—English resource designed to equip tourist guides with
standardized information about tourism attractions in Lamandau, Central Kalimantan. By applying
anthropological and quantitative translation analysis frameworks, it identifies and categorizes 186
Dayak Tomun cultural references and investigates the translation procedures employed to
understand how these choices potentially shape tourist guides' representation of Dayak culture for
international visitors. The results reveal that translation procedures vary across cultural categories:
references to material culture, religious rituals, and social customs retain original Dayak terms while
providing explanatory information; artistic and knowledge-related references, by contrast, tend to
preserve untranslated terms with minimal explicitation; while economic or livelihood-related
references are mostly neutralized or replaced with familiar equivalents. Overall, the PGBFTG
demonstrates a tendency to retain Dayak cultural references, which may support the visibility and
promotion of Dayak culture but may also pose challenges for novice or less culturally familiar tourist
guides. The study therefore suggests that supplementary glossaries and cultural mediation training
could help tourist guides negotiate the balance between maintaining culturally specific references
and ensuring comprehensibility for international visitors.

Keywords: Dayak; indigenous; Indonesia; tourism; cultural mediator.

I. Introduction

Central Kalimantan, the largest province in the Indonesian portion of Borneo Island (an island
shared by Indonesia, Malaysia, and Brunei), is home to a vast tourism sector defined by its rich
biodiversity and cultural heritage. Within this landscape stands Lamandau Regency, a region distinct
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for its indigenous cultural tourism, characterized by its focus on immersive encounters with the host
community’s contemporary way of life, engaging visitors in the active preservation of tangible and
intangible cultural heritage (Ruhanen & Whitford, 2019; Schmider et al., 2024; Van, 2024). As the
home of the indigenous Dayak Tomun people, Lamandau offers tourism experiences, ranging from
village stays and traditional craft workshops to witnessing cultural ceremonies (Bappeda Kabupaten
Lamandau [Regional Development Planning Agency], 2020; BPS Kabupaten Lamandau [Regional
Bureau of Statistics], 2023). The success of these offerings is underscored by a significant surge in
international visitors, which increased by over | 15% from 2016 to 2019 (BPS Kabupaten Lamandau,
2022, 2023). To sustain this growth, the regency has prioritized several aspects of tourism
development, including the services provided by tourist guides.

Tourist guides’ role is central for this development because Lamandau’s tourism appeal rests
on cultural encounters. As frontliners and intercultural mediators representing tourist destinations
(Agorni, 2019; Cohen, 1985; Katan, 2016; Rabotic, 2010), tourist guides’ quality service, particularly
communication effectiveness, is a critical determinant of tourist satisfaction and destination image
(Kamel, 2021; Syakier & Hanafiah, 2021). However, this effectiveness is often hampered by a lack of
professional resources. Texts aimed at general tourists (e.g., brochures, travel guidebooks) are
abundant, but they are written primarily to create a favorable impression and attract readers to
become tourists (Sulaiman, 2020; Sulaiman & Wilson, 2018). Materials designed specifically for
tourist guides, by contrast, remain limited, and some are primarily produced in a monolingual format,
often in English (e.g., Parasakul, 201 |; Suppasetseree, 2004). Such monolingual materials undermine
the potential of bilingual or multilingual resources to support guides’ cultural interpretation and
linguistic needs (Lin, 2023; Quétel-Brunner & Griffin, 2014; Wahyuningtyas et al., 2024). Without
such materials, guides in various destinations must resort to insufficient interpretation without clear
references (Girik Allo et al., 2024; Kemala & Agoes, 2021; Supartini et al., 2024), which hampers
their roles as informational, cultural and experience brokers (Weiler & Black, 2015). For a
destination like Lamandau, whose tourism offer centers on how Dayak Tomun culture is
represented to foreign visitors, bilingual resources designed to address these needs and functions
are therefore especially valuable.

Responding to this need, tourism stakeholders, including tourist guides from Lamandau
Regency and Pangkalan Bun city of Kotawaringin Barat Regency, the Lamandau Tourism Office, and
the Swisscontact WISATA development team, produced a bilingual Indonesian-English guidebook,
“Pocket Guide Book for Tour Guides: Lamandau” (HPI Kotawaringin Barat [Indonesian Tourist
Guide Association of Kotawaringin Barat Regency], 2018), henceforth PGBFTG. As part of larger
efforts to improve tourism quality in Central Kalimantan by the local government body and
Swisscontact WISATA!, and extend tourism activities beyond Tanjung Puting National Park in
Pangkalan Bun? the PGBFTG was produced as a resource for cultural communication and tour
guiding training for guides working in both regions. Its bilingual format is significant because it
supports both Pangkalan Bun guides, who are more fluent in English and frequently accompany

' Other notable products from this project include “English for Tourism” series (Leo, 2016a, 2016b) for vocational high
schools in Central Kalimantan.

2 |n this case, Lamandau serves as a complementary destination to Tanjung Puting National Park trip, offering indigenous
cultural tourism. Tanjung Puting is a popular wildlife conservation ecotourism in Central Kalimantan where visitors can
take a 3—5-day boat tour and see orangutans in their natural habitat.
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English-speaking foreign visitors on the Tanjung Puting trip but may have less experience with
Lamandau tourism, and Lamandau guides, many of whom are more familiar with the region but may
have limited English proficiency. The guidebook thus establishes a shared informational resource
about tourism attractions in Lamandau and enhances communication skills across both groups. Since
it conveys Dayak Tomun culture to tourist guides through translation, the way its cultural elements
are rendered into English matters for how guides may later present that culture to foreign visitors.

This paper therefore examines the PGBFTG to shed light on how the Dayak cultural
elements are translated from the Indonesian source text into the English target text, and how these
translation choices potentially shape tourist guides’ intercultural mediation practices. Drawing on
Koentjaraningrat’s (1985) anthropological framework to identify the domains of Dayak cultural
elements, and Olk’s (2013) translation analysis framework to examine the procedures used for each
cultural reference, and building on existing literature on tourism discourse in translation studies, this
study aims to offer new insights and suggest theoretical solutions to the problems or challenges
identified in the translation of this specific product, particularly regarding how Dayak cultural
elements are represented in the tourism context of Lamandau Regency.

2. Literature review
2.1 Dayak Tomun language and community

Borneo, shared by Indonesia, Malaysia, and Brunei, is home to an exceptionally diverse Dayak
population, comprising numerous distinct ethnic subgroups and languages across the island (Ananta
et al, 2015). Within Indonesian Kalimantan specifically, Bahasa Indonesia (the official term for
Indonesian language) functions as the national lingua franca alongside more than 700 regional and
indigenous languages (Aji et al., 2022). This diversity sets the broader backdrop against which the
more localized linguistic situation of Lamandau Regency, discussed below, should be understood.

As the indigenous people of Lamandau Regency, the Dayak Tomun maintain their own
language, Tomun, alongside Indonesian, the national language and the primary means of
communication in tourism, education, and administration across the region (Bappeda Kabupaten
Lamandau, 2020; BPS Kabupaten Lamandau, 2023). According to Ethnologue
(www.ethnologue.com), Tomun belongs to the Malayic Dayak group of languages spoken across
parts of West and Central Kalimantan, and recent linguistic documentation has identified internal
dialect variation within Tomun itself across villages in Lamandau Regency (Septiana et al., 2023). As

with most regional languages in Indonesia, however, Tomun has no standardized written form and
remains primarily oral, a pattern consistent with the broader linguistic landscape of the country,
where the vast majority of its more than 700 regional languages lack an established orthography (Aji
et al, 2022).

This context is directly relevant to how the PGBFTG mediates Dayak Tomun culture in
translation. Because Tomun has no standardized written form, the Dayak-specific cultural references
documented in this study are recorded in Indonesian rather than in Tomun itself, meaning the
guidebook’s source text already reflects one layer of linguistic mediation before the translation
procedures analyzed here take place. This explains why the PGBFTG relies on Indonesian, rather
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than Tomun, as its source language, and why tourist guides using it engage with Dayak cultural
content that has already been rendered into the national language before being translated into
English.

2.2 The role of tourist guides in contemporary tourism

Tourist guides, also called tour guides, occupy a pivotal position in the tourism industry,
functioning as multifaceted professionals whose work extends beyond providing logistical
information (Rabotic, 2010). The term “tour guides” can also refer to printed or digital travel
guidebooks (e.g., Lonely Planet, Bradt Travel Guides). To avoid this confusion, this study uses
“tourist guide” for the professional and follows the definition of the European Federation of Tourist
Guides Associations (FEG) and the European Standardisation Committee (CEN) in EN13809:2003:
a “person who guides visitors in the language of their choice and interprets the cultural and natural
heritage of an area, which person normally possesses an area-specific qualification usually issued
and/or recognised by authority” (FEG, 2019, p. I). Likewise, the term “guided tour” refers to a “tour
of a specified length covering cited elements [sic] of the cultural or natural heritage of a city and/or
an area, conducted by a tourist guide” (FEG, 2019, p. 4). Although the terms tourist, traveler, and
visitor may be defined differently (United Nations & World Tourism Organization, 2010), this study
uses them interchangeably to refer to individuals or groups who move outside their usual place of
residence to distant destinations for a variety of purposes, including recreation, leisure, or
knowledge acquisition.

As professionals, tourist guides are conceptualized as fulfilling two principal roles: leadership
and mediation (Cohen, 1985). In these roles, they ensure the organizational success of tours while
also serving as cultural brokers, or intercultural mediators, who interpret and bridge local meanings
with tourist expectations. However, the nature of tour guiding has transformed significantly in recent
decades. Rather than adhering to the traditional one-way communicative model, in which tourists
remain passive recipients and guides are merely authoritative presenters or storytellers,
contemporary perspectives emphasize more interactive, experience-centered approaches
(Karacaoglu, 2024; Rabotic, 2010). Modern tourist guides increasingly assume the role of experience
brokers who co-create meaningful, memorable, and personalized encounters with visitors (Weiler
& Black, 2015). Some research even describes the guide’s role as shifting from a professional who
primarily handles logistical responsibilities (e.g., leading, driving, and photography) to an agent who
actively promotes health, sustainability, and lifestyle advocacy (Ren et al., 2023).

This changing role is relevant to how tourists’ satisfaction and guides’ communicative service
are evaluated. Recent studies report that tourist guides’ performance, particularly communication
effectiveness, reliability, and attentiveness to visitor needs, positively affects satisfaction and tourists’
likelihood of revisiting a destination (Capar & Atgi, 2023; Kamel, 2021; Kapa et al., 2022; Syakier &
Hanafiah, 2021). Beyond individual satisfaction, tourist guides also contribute substantially to
destination image and to visitors’ positive impressions of culture, heritage, nature, and place (Saragih
& Sukristiningsih, 2025; Yanan et al., 2024). Tourist guides therefore do more than just provide
information; these professionals also shape tourists’ experiences and influence how destinations are
perceived. Given their mediating role (Weiler & Black, 2015), the specifically designed materials they
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rely on and the way those materials render local culture across languages (Girik Allo et al., 2024;
Kemala & Agoes, 202 1; Maci & Spinzi, 2026), are relevant to how tourist guides present that culture
to international visitors.

2.3 Tourism materials and their functions

Tourism materials, or tourism texts, encompass a wide range of publications and media (e.g.,
brochures, guidebooks, maps, websites, signage, audio guides) that provide information to any kind
of visitor, advertise a tourist destination, and encourage visitation (Kelly, 1997). Their general text
functions are promotional, informative, and operative, that is, to stimulate interest, to give
knowledge, and to empower the reader to act and do something (Katan, 2012). However, because
of their differing target audiences, materials aimed at general tourists need to be distinguished from
those designed specifically for tourist guides.

Materials for general tourists are primarily intended to “pull” potential tourists to select and
visit a destination (Sulaiman & Wilson, 2018, p. 6), often through persuasion techniques that create
a favorable impression of it (Manca, 2016; Sulaiman, 2020). Francesconi (2014) adds that such texts
serve three different roles at different stages of travel: (1) in pre-trip planning, they help travelers
make informed decisions (e.g., promotional brochures and travel websites); (2) during the trip, they
help orient tourists in situ (e.g., with maps, guidebooks, interpretive panels, and audio tours); and (3)
in the post-trip, they reinforce memories and allow reflection on the trip experience (e.g., collected
brochures, postcards or souvenirs).

In contrast, materials designed specifically for tourist guides function as professional
resources (Maci & Spinzi, 2026). They often compile facts, transportation schedules, anecdotes, and
interpretive scripts that aid tourist guides structure guided tours and adapt to different audiences
(Girik Allo et al., 2024; Kemala & Agoes, 2021; Supartini et al., 2024), including children, international
visitors, and special-interest groups (Chowdhary, 2013; Manning & Ramirez, 2014). They also offer
practical tour management strategies, such as itinerary and tours planning, hotel reservations and
inquiries, and tips for handling complaints or special requests (Amato, 202 |; Kamugisha et al., 2019;
Saputri et al,, 2025). Because these materials serve tourist guides working with visitors from other
language backgrounds, the next section considers their translation.

2.4 Translating tourism materials for tourist guides

Because tourist guides typically work in intercultural contexts with visitors from diverse
cultural backgrounds, the availability of materials that support their linguistic and cultural needs is
central to effective tour guiding. Effective intercultural communication in this context depends on
proficiency in the language(s) of the visitors they guide (Al-Ragdhi et al., 2024) and on adequate
knowledge of the destination’s culture and heritage, which tourist guides must convey to those
visitors (Newlands & Wressnig, 2016). Existing literature emphasizes the importance of developing
bilingual (also multilingual) materials that support tourist guides in both respects, equipping them
with the necessary language skills and destination-specific cultural knowledge for effective
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intercultural mediation (Lin, 2023; Quétel-Brunner & Griffin, 2014; Supartini et al., 2024;
Wahyuningtyas et al., 2024).

Despite this importance, however, resources designed specifically for tourist guides remain
relatively limited, and research on this topic suggests that such materials can address a range of
practical and professional needs. Sompakdee and Danvivath (2020), for instance, found that an
English-language resource developed for Thai guides working at Khmer historical sites produced
substantial improvements in trainees’ knowledge of Khmer-related topics and history, as well as
their vocabulary, language patterns, and site-specific knowledge. In the Philippines, Giye and Cuilan
(2023) similarly found that guides in Sagada often experienced communication breakdowns (e.g.,
avoiding culture-related topics) linked partly to resource deficits, and recommended reinforcing
guides’ competence through educational material addressing common communication difficulties,
such as representing cultural references in English.

For tourist guides working with international visitors, the usefulness of such resources also
depends on how effectively information is made available across languages and cultural contexts.
The bilingual or multilingual format of these resources is therefore particularly important. Quétel-
Brunner and Griffin’s (2014) study illustrates the cost of overlooking this, where they found
providers at Irish heritage sites in Dublin often assumed a single foreign language provision would
suffice for a linguistically diverse audience, and where language support for guided tours did exist, it
was often limited to a literal translation of the local-language script, with little sensitivity to visitors’
cultural understanding. Lin (2023) found that extensive engagement with such materials helps trainee
guides discover nuanced meanings within their local culture, fostering greater fluency and accuracy
in expressing cultural concepts across languages, while also helping them identify similarities and
differences between cultures and encouraging them to be active knowledge seekers. Evidence from
Indonesia further demonstrates the practical consequences of the absence of such resources
altogether. Kemala and Agoes (2021), for example, reported that local guides in Kampung Tajur
(West Java, Indonesia) had no materials to draw on and consequently resorted to insufficient cultural
interpretation without clear references. They concluded that bilingual guidebooks are needed as a
standard reference that gives guides a shared body of information in both languages (i.e., Indonesian
and English), thereby reducing reliance on improvised cultural interpretation and supporting more
consistent communication with international visitors. Similar findings were reported by Girik Allo
et al. (2024), Ratnawati (2018), and Supartini et al. (2024).

However, translating such materials involves complex challenges, particularly when they
contain cultural references (Olk, 2013), or culture-specific items (Aixela, 1996), that are often
rooted in specific historical, geographical, and socio-cultural aspects (Agorni, 2012). Translating
these cultural references requires significant mediation to navigate the tension between
foreignization, an attempt to introduce and preserve distinct cultural references, and domestication,
an attempt to mitigate foreign cultural references to make them familiar in the target language and
culture (Olk, 2013; Venuti, 1995/2003). Unless mediated mindfully so that the translated text
remains relevant and accessible to target readers (Katan, 2016), translation risks either alienating or
diluting the unique cultural appeal of the destination (Agorni, 2016).

Research on tourism translation provides evidence of how this tension is negotiated
differently according to text type, audience, and the nature of the cultural reference. An earlier study
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by Petillo (2012) illustrates this variation. Examining a guidebook, a monograph, and five tourist
brochures about Apulia region in Italy, Petillo (2012) found that although all three text types share
a primary promotional function, they differ in how much they treat cultural references: the
guidebook showed a relatively balanced mix of translated and untranslated cultural references; the
monograph, aimed at a more specialized readership, leaned more toward a foreignization approach;
and the brochures relied predominantly on domestication for easier comprehension. More recent
studies report similar patterns of variation. Turzynski-Azimi’s (2020) study of tourism promotional
websites in Japan found that the category of a culture-specific item, such as a historical figure or an
architectural term, conditioned which translation procedure was chosen, and that cultural losses
were especially likely for historical references unfamiliar to non-Japanese readers. Amenador and
Wang’s (2023) study of Chinese-English food menus similarly found a strong preference for
neutralizing culture-specific items rather than foreignizing or domesticating them, a strategy they
identified as softening the items’ unfamiliarity and projecting China as an accommodating destination.

Although these studies demonstrate the importance of translation choices in shaping the
accessibility and cultural-authenticity representation of tourism materials, their primary focus has
been on materials aimed at general tourists. Research specifically on tourism materials designed for
tourist guides, by contrast, remains limited, despite growing interest in tourism contexts within
translation studies more broadly. Existing research has largely centered on the persuasion effects of
tourism texts in promoting tourist destinations (Budiharjo et al., 2022; Maci & Spinzi, 2026; Manca,
2016; Sulaiman, 2020; Sulaiman & Wilson, 2018), and on the cultural challenges of translating such
texts (Chen & Zhou, 2024; Khye Ling et al., 2018; Napu & Pakaya, 2021). A significant gap therefore
remains in systematically analyzing the unique cultural challenges of translating materials such as the
PGBFTG, which is designed specifically as a professional resource for tourist guides.

By examining the PGBFTG, this paper addresses the gap by exploring how Dayak cultural
elements are translated from the Indonesian source text into the English target text. The study aims
to illuminate the way translation functions as a mechanism of cultural representation within the
context of indigenous cultural tourism in Indonesia. Drawing on Koentjaraningrat’s (1985)
anthropological framework to identify the domains of Dayak cultural elements present in the
PGBFTG, and applying Olk’s (2013) translation analysis framework to investigate the translation
procedures used for each Dayak cultural reference, this study examines how these translation
choices potentially shape the intercultural mediation practices of tourist guides. Specifically, the
present study is guided by the following research question: How do the translation procedures
employed in translating Dayak cultural elements potentially shape the way tourist guides present
Dayak culture when communicating with international visitors?

3. Methodology

This study employed a product-oriented textual analysis, situated within translation studies
and tourism discourse analysis, to examine the translation of Dayak cultural elements from
Indonesian into English in the PGBFTG. Dayak cultural references in the guidebook were identified,
classified quantitatively by cultural category and translation procedure, and examined qualitatively
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for patterns or tendencies in how they were transferred from the source to the target texts,
following the procedures detailed below.

3.1 Data collection and analysis

The corpus for this study was made up of the retrieved segments (i.e., headings, subheadings,
paragraphs, and textual sections) from the Indonesian and English texts of the PGBFTG. These
segments were aligned in a comparable, parallel format (side-by-side) within a spreadsheet file, from
which the unit of analysis was identified. The unit of analysis is the “cultural reference” (CR), adapted
from Olk’s (2013, p. 346) operational definition—here defined as any lexical item, phrase, or
expression that refers explicitly to Dayak-specific cultural knowledge, including material artifacts,
rituals, social institutions, beliefs, practices, and culturally embedded concepts. Using this definition,
both segments of the guidebook were studied to identify and extract all instances of cultural
references (CRs), yielding a total of 186 CRs for analysis.

Each of the 186 CRs was then classified along two dimensions: (1) its cultural category, using
the six coarse-grained categories described in Section 3.1.1, and (2) its translation procedure, using
the seven CR translation procedures described in Section 3.1.2. Each CR was assigned to one
coarse-grained category and one translation procedure only, ensuring mutually exclusive coding
across the dataset. The coarse-grained categories were used for the primary classification of CRs,
including the inter-coder agreement testing detailed below, given their broader scope and lower
risk of ambiguity between raters. This primary classification formed the basis for the quantitative
analyses reported in the results and discussion sections.

To ensure the reliability of this primary classification, an inter-coder agreement test was
conducted following the procedure outlined by O’Connor and Joffe (2020). As the full dataset of
186 CRs was relatively manageable, the inter-coder agreement test was conducted on the entire
dataset rather than a sample subset. The first author and an external coder (who was briefed about
the coding systems described in the following subsections) independently coded the full dataset as
coder | and coder 2, respectively, without discussing or comparing their interpretations before
finalizing their initial coding decisions for each CR’s cultural category and corresponding translation
procedure. Cohen’s Kappa coefficient was then calculated to assess agreement between the two
coders. The results yielded average k values of 0.95 for the classification of CRs and 0.91 for the
classification of translation procedures. According to McHugh (2012), Kappa values above 0.90
indicate very high agreement, suggesting a high level of consistency between the two coders and
supporting the reliability of the primary classification.

Following this primary classification, the first and second authors further examined each CR
using the fine-grained subcategories described in Section 3.1.l. This secondary analysis was
qualitative in nature and was informed by relevant literature on Dayak cultural practices (e.g.,
Bappeda Kabupaten Lamandau, 2020; Dyson & Asharini, 1980; Danandjaja, 1984; Suswandari et al.,
2022). It allowed for closer attention to how individual CRs relate to specific facets of Dayak cultural
life, including cases where a CR’s meaning or function extended across multiple cultural domains
despite being assigned to a single coarse-grained category in the primary classification. Findings from
this secondary analysis are reported alongside the primary quantitative results in Section 4.1.
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3.1.1 Cultural elements categories

The CRs embodying Dayak culture were identified using categories adapted from universal

cultural elements (Koentjaraningrat, 1985). Table | below summarizes the categories and their

corresponding links with existing taxonomies within the field of translation studies.

sories of cultural elements used in this stud

Description

Objects and tools; It encompasses tangible, physical, or material objects created,
Foods; used, and valued by the Dayak people. It corresponds to the
Technology Clothing and jewelry; existing taxonomy, such as ethnographic realia (Vlakhov &
Shelters and housing; Sider, 1969), material culture (Newmark, 1988), and concrete
Transportation. culture-specific concepts (Baker, 2018).
It is related to the ways in which the Dayak people produce,
Econom Livelihood; distribute, and consume goods and services. This category
v Work. corresponds to the industrial level (Nedergaard-Larsen, 1993),
and work (Newmark, 1988).
Kinship; It encompasses patterns of relationships, interactions, and
Social Social community; organizations within Dayak society. It corresponds to society
Social leadership; (Nedergaard-Larsen, 1993), socio-political realia (Vlakhov &
Control systems. Sider, 1969), and social culture (Newmark, 1988).
It encompasses various knowledge about the natural world, raw
Nature; . . .
Knowledee Flora and fauna: materials, and ecological knowledge. This category corresponds
g " to geography (Nedergaard-Larsen, 1993), geographical realia
Gesture and habit.
(Vlakhov & Sider, 1969), and ecology (Newmark, 1988).
It encompasses the Dayak people’s aesthetic and creative
Fine arts; products or expressions. This category corresponds to culture
Arts Literature; and leisure activities (Nedergaard-Larsen, 1993), art and culture
Performance arts. (Vlakhov & Sider, 1969), and leisure and activities (Newmark,
1988).
. It encompasses various beliefs, practices, sacred objects, and
A system of belief; : : .
. . rituals in Dayak culture. This category corresponds to culture
Rituals and ceremonies; ; g
Religious Religious community: and rituals (Nedergaard-Larsen, 1993), abstract culture-specific
) : ’ concepts (Baker, 2018), ethnic realia (Vlakhov & Sider, 1969),
Ceremonial objects and o s
tools and organization, customs, activities, procedures, concepts
) (Newmark, 1988).

Source: Authors (2026)

As cultural tourism involves exploring both tangible and intangible cultural elements of a
given community, the present study recognized that a holistic perspective on culture—as ideas,
behaviors, and material artifacts—was essential to fully grasp the dynamics of how an object
(material) is shaped by underlying beliefs and attitudes (ideas) and expressed through social practices
(behavior) (Koentjaraningrat, 1985). These categories, shown in Table |, were therefore used to
capture the wider range of cultural aspects depicted in the PGBFTG, and to illustrate how the
guidebook equips tourist guides with Dayak cultural knowledge ranging from the most concrete
(e.g., foods, fine arts) to the most abstract (e.g., religious beliefs).

3.1.2 Classification of translation procedures

This study adopted Olk’s (2013) analytical framework to investigate the translation of CRs
and their associated text procedures (see Figure |). This framework enables a comprehensive, data-
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driven examination capable of revealing translators’ overarching trends in handling CRs. Olk (2013)
structured the framework into two core components: (1) the classification of individual CR
translation procedures, and (2) the aggregation of these procedures to determine dominant text
procedures. The first component of Olk’s (2013) framework involves classifying CR translation
procedures. This classification forms the foundational data for the quantitative analysis. Following
Olk’s (2013) model, each occurrence of the identified CRs in the target text (TT) is classified into
one of seven CR translation procedures, each assigned a value from 0 to 6, where “transference
being allocated the lowest value of [0] and cultural substitution the maximum value of [6]” (Olk,
2013, p. 347), denoting the increasing order of cultural transposition from the source culture (SC)
to the target culture (TC), detailed in the subsequent component.

Figure |: Olk’s model of text procedures and associated CR procedures

source culture common ground target culture

explained cultural
exoticism exoticism naturalization transplantation

transference

transference + neutral omission cultural
[0] explicitation explanation referring to explanation [5] substitution
[1] (2] the source culture (SC) [4] (6]

Bl

transference +  TL expression

Source: Modified from Olk (2013, p. 352)

The seven CR translation procedures in Olk’s (2013) framework can be summarized as
follows:

(1) Transference [Value=0]: The “transference” involves transferring a CR from the ST to
the TT without additional information (Olk, 2013, p. 348). Additionally, Olk (2013)
explains that transference may involve integrating the ST’s CR with the target-language
linguistic (TL) convention (e.g., grammatical or phonological) or replacing the original CR
with another source-language (SL) term considered more acceptable in the target
culture. It aims to maintain the source culture’s identity, potentially at the expense of
target text readability.

(2) Transference + explicitation [Value=1]: The “transference + explicitation” involves
transferring a CR from the ST into the TT along with additional contextual information
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to aid comprehension (Olk, 2013, p. 348). While the core element remains unchanged,
the added information enhances understanding without fully naturalizing the foreign term.
It aims to enable target-text readers to infer the function of the lexical item even in the
absence of a precise semantic meaning.

(3) Transference + explanation [Value=2]: The “transference + explanation” involves
transferring a CR while providing explanations of its meaning and significance (Olk, 2013,
p- 349). Such explanations include a single generic term or extended glosses, where both
can be in the forms of literal translation, general definition, or comparison to an
equivalent in the target culture (Olk, 2013). It prioritizes reader understanding while still
maintaining the original cultural references.

(4) Target-language (TL) expression referring to the source culture (SC) [Value=3]: The
procedure of “target-language expression referring to the source culture” involves
substituting the original CR from the source culture with a target-language equivalent
which stills originated from the source culture (Olk, 2013, p. 349). It opts for a familiar
term that balances cultural authenticity with the reader’s comprehension.

(5) Neutral explanation [Value=4]: The “neutral explanation” involves shedding the
foreignness of the source culture’s lexical or conceptual reference in the TT by providing
a more neutral explanation that removes cultural specificity (Olk, 2013, p. 350). It aims
to enhance readability for target language readers by avoiding the need for specialized
cultural knowledge.

(6) Omission [Value=5]: The “omission” involves a deliberate removal of the ST’s CR in the
TT when deemed non-essential or potentially distracting (Olk, 2013, p. 350).

(7) Cultural substitution [Value=6]: The “cultural substitution” replaces a source culture
reference with a target culture equivalent that serves a similar function or evokes similar
connotations (Olk, 2013, p. 351). It aims to facilitate understanding by providing a
culturally familiar reference item.

The second component of Olk’s (2013) framework involves examining the average cultural
transposition and the resulting text procedures. This analysis proceeds in two steps. The first step
calculates an overall average score across all identified CRs, based on the values assigned to the
seven CR translation procedures described above (0—6). This average is obtained by summing the
values of all CR translation procedures and dividing by the total number of CRs analyzed, following
the formula below.

Y. (Value of CR procedure)
(Total number of CRs analyzed)

Average score =
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As explained further in the next step, this average score positions each translation along a
continuum between two orientations: a lower average score (closer to 0) reflects a SC-oriented
tendency, favoring exoticism (or foreignization); a higher average score (closer to 6) reflects a TC-
oriented tendency, favoring cultural transplantation (or domestication).

The second step identifies four text procedures based on the distribution of individual CR
procedures and the calculated average score. Following Olk’s (2013, p. 352) framework, the four
text procedures can be summarized as follows:

|. Exoticism: Characterized by a high frequency of transference [0] and transference +
explicitation [1]. As a result, the text feels distinctly foreign to the TC audience.

2. Explained exoticism: Characterized by a high frequency of transference + explicitation
[1], transference + explanation [2], and TL expression referring to the SC [3]. In this
procedure, foreign elements are retained but actively explained for the TC audience.

3. Neutralization: Characterized by a high frequency of TL expression referring to the SC
[3], neutral explanation [4], and omission [5]. In this procedure, cultural specificity is
systematically reduced or deleted.

4. Cultural transplantation: Characterized by a high frequency of neutral explanation [4],
omission [5], and cultural substitution [6]. The text is heavily adapted to fit the TC
audience.

Olk (2013) presents the seven CR translation procedures and their associated four text
procedures along a continuum between the SC (the left-hand circle) and the TC (the right-hand
circle), with the middle, overlapping area representing “common ground” between the two cultural
systems (Olk, 2013, p. 352; see Figure |). In this study, the average cultural transposition score was
calculated at two levels: an overall average across all 186 identified CRs, indicating the guidebook’s
general translation tendency, and a separate average for each of the six categories of cultural
elements, allowing comparison of how translation tendencies vary across categories. Each average
score—overall and for each category individually—is discussed in relation to its relative position
along Olk’s (2013) cultural transposition continuum, illustrated in Figure |, to characterize the
general translation tendency it reflects, rather than being assigned to a discrete text procedure.

4. Results
4.1 Cultural element classification in the PGBFTG

Based on the taxonomy described in Table |, the distribution of 186 identified CRs points
toward a varied representation of Dayak culture across the six coarse-grained categories. As shown
in Figure 2, Technology (45, 24%) and Religious (40, 22%) are the two highest-scoring coarse-grained
categories, followed by Social (37, 20%); together, these three categories account for approximately
66% of all identified CRs. Knowledge (31, 17%) and Arts (25, 13%) together comprise close to one-
third of the documented CRs, while Economy (8, 4%) is by far the least frequent.
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Figure 2: Distribution of Dayak cultural elements in the PGBFTG

Arts, 25 (13%)

Knowledge, 31 (17%)

Religious, 40 (22%)

Social, 37 (20%)

Technology, 45 (24%)

Economy, 8 (4%)

Source: Authors (2026)

This distribution suggests the PGBFTG’s representation of Dayak culture leans toward the

material culture, spiritual, and social custom dimensions of Koentjaraningrat’s (1985) cultural
elements framework, rather than toward the everyday livelihoods that also constitute lived cultural

practice. This pattern could potentially contribute to a somewhat selective portrayal of Dayak

culture, particularly one that appears to privilege heritage displays over lived reality. Table 2 presents

fine-grained categories along with illustrative examples of CRs within each.

Table 2: Fine-grained CR categories pertaining to Dayak cultural elements

Coarse-grained | Fine-grained Frequency Referring to

Objects and tools 16 (36%) Tempayan and Tajau Large ceramic jar

Foods Il (24%) Arak Traditional liquor
Technology Clothing and jewelry 4 (9%) Laung Head covering

Shelters and housing 13 (29%) Rumah Betang Dayak longhouse

Transportation I (2%) Kelotok Wooden riverboat
Economy Livelihood 6 (75%) Ladang berpindah Shifting cultivation

Work 2 (25%) Bertani Farming practice

Kinship 5 (14%) Asbah Family representative
Social Social community 17 (46%) Dayak Tomun Sub-group of Dayak tribe

Social leadership 10 (27%) Mantir adat Dayak elder

Control systems 5 (14%) Danda adat Customary fines

Nature 5 (16%) Sampuraga A hill in Lamandau
Knowledge Flora and fauna 23 (74%) Kucing Kalimantan Bornean bay cat

Gesture and habit 3 (10%) Menyirih Betel nut chewing practice

Fine arts 6 (24%) Sempudu Traditional wooden statue
Arts Literature 3 (12%) Barayah Traditional poetry

Performance arts 16 (64%) Tarian Babukung Traditional mask dance

A system of belief 4 (10%) Alam Baka Spiritual world

Rituals and ceremonies 24 (60%) Babukung Funeral dance
Religious Religious community 4 (10%) Kaharingan Traditional folk religion

:iirlimomal objects and 8 (20%) Sandung House-shaped ossuary

Source: Authors (2026)
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As shown in Table 2, the most frequent fine-grained elements were rituals and ceremonies
(n=24) and flora and fauna (n=23), followed by social community (n=17), performance arts (n=16),
and objects and tools (n=16). These fine-grained elements, particularly from Knowledge and Arts
categories, seem to point toward the guidebook’s emphasis on observable Dayak creative
expressions and Kalimantan rainforest ecosystem; while those from Religious, Social, and
Technology, further highlight the material, institutional and spiritual dimensions.

A further pattern observed in the classification is that CRs assigned to one dominant category
often carry meanings that extend beyond that primary classification. A closer qualitative examination
revealed that some CRs also carried meaningful associations with a secondary cultural category,
reflecting the intertwined nature of the cultural traditions represented in the PGBFTG. The
guidebook, for instance, described:

Nowadays, the body of the deceased [family member] is buried until the family is able to
hold the Tiwah [second burial] ceremony ([which may take place] up to 40 years [after the
initial burial]). The ceremony itself is staged in different Babukung dances (HPI Kotawaringin
Barat, 2018, p. 56).

The Babukung ritual was originally performed when someone died to entertain the bereaved
family ... The Babukung Festival [annual event in Lamandau Regency] is now one of the
largest cultural activities in Lamandau, where each district competes to get the title for the
best costume or luha [masks] (HPI Kotawaringin Barat, 2018, p. 78).

Here, the Babukung dance (primarily categorized under Arts) also carries a strong secondary
association with rituals and ceremonies within the Religious category, particularly as an integral
component of the Tiwah ceremony, suggesting that art in Dayak culture, at least as represented in
this guidebook, also serves a ceremonial or spiritual function. Other CRs showing similar secondary
associations with religious practices and ceremonies include rumah Betang (primarily categorized
under Technology), and mantir adat (primarily categorized under Social); while these two CRs
represent, respectively, the Dayak’s traditional shelters and housing and social leaders, they also
serve as a key venue and a figurehead for religious rituals and important cultural ceremonies.

In total, 17 CRs (9% of the 186 analyzed) showed this kind of secondary cross-category
association, suggesting that, within this guidebook, a notable subset of CRs are not singular in
meaning but operate across multiple layers of cultural reality, even when the primary classification
scheme requires mutually exclusive coarse-grained coding. This complexity may point to a broader
challenge for rigid classification systems and raises a question worth considering for tourism
translation: how might layered cultural meanings be conveyed without fragmenting or flattening
them?

4.2 The translation of Dayak cultural elements

The analysis of 186 CR translations from Indonesian to English revealed three distinct
frequency levels among the seven CR translation procedures. The most frequent procedures were
transference (n=68), transference + explicitation (n=34), and cultural substitution (n=31). These
were followed by secondary-level procedures, including transference + explanation (n=23) and
neutral explanation (n=18). The least frequent procedures were TL expression referring to the SC
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and omission, each occurring 6 times. Table 3 summarizes these frequencies, along with the resulting
overall average score.

Table 3: Frequency and overall average score of CR translation procedures in the PGBFTG

CR translation procedures

Transference [Value=0] 68 0x68=0
Transference + explicitation [Value=1] 34 | x34=34
Transference + explanation [Value=2] 23 2x23=46
TL expression referring to the SC [Value=3] 6 3x6=18
Neutral explanation [Value=4] 18 4x18=72
Omission [Value=5] 6 5x6=30
Cultural substitution [Value=6] 31 6x31 =186
Total 186 386
Average score 2.08

Source: Authors (2026)

Using Olk’s (2013) scoring system, in which values range from 0 (transference) to 6 (cultural
substitution), the overall average cultural transposition score for the CRs translation in the PGBFTG
was 2.08. Positioned along Olk’s (2013) continuum (see Figure 1), this value falls closer to the SC
end, suggesting that the guidebook’s overall translation approach leans toward retaining key Dayak
terms (an exoticizing tendency) while frequently supplementing them with explanations. In practical
terms, original Dayak terms tend to remain salient in the text, with additional information provided
to aid comprehension for TC audience.

4.2.1 Translation procedures according to categories of cultural elements

The distribution of CR translation procedures across the six cultural categories hints at
potential differences in translation tendencies within the dataset. Table 4 presents this distribution,
along with the average score for each cultural category calculated following the same procedure as
Table 3 (parenthetical values represent the assigned value multiplied by frequency).

Table 4: Distribution of CR translation procedures across cultural categories

CR translation procedures | Technology | Economy | Social | Knowletige | Arts | Religious
Transference [Value=0] 15(0) 0(0) 13 (0) 12 (0) 130) [ 15(0)
Transference + explicitation

[Value=1] 4(4) 0(0) 7(7) 190 6(6) |8(8)
Transference + explanation [Value=2] | 10 (20) 0 3 (6) 3(6) 510 124
TL expression referring to the SC

[Value=3] 0 (0) 0 (0) I (3) 5(15) 0@ |0(0)
Neutral explanation [Value=4] 7 (28) 2 (8) 6(24) I 4 00 [2(8
Omission [Value=5] 2(10) 0 I (5 0 1 (5 [2(0
Cultural substitution [Value=6] 7 (42) 6 (36) 6 (36) I (6) 0(0) I'1(66)
Total 45 (104) 8 (44) 37 (81) | 31 (40) (225 1 40 (96)
Average score 2.31 55 2.19 1.29 0.84 24

Source: Authors (2026)

As shown in Table 4, the six cultural categories vary considerably in their average scores,
ranging from 0.84 (Arts) to 5.5 (Economy). Positioned along Olk’s (2013) cultural transposition
continuum (see Figure 1) and compared against the overall average score of 2.08 reported in Table

Cadernos de Tradugao, 46, 2026, el 10452
@T Graduate Program in Translation Studies

Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

15 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452

3, these figures suggest that certain cultural element categories seem to align more closely with SC-
oriented tendency than others, explored further below.

The Arts category shows the lowest average score (0.84), suggesting the strongest tendency
toward retaining SC terms. This is reflected in a high frequency of transference (13 of 25 CRs) and
transference + explicitation (6 of 25), with no instances of neutral explanation or cultural
substitution. For example, CRs in traditional arts (e.g., “sempudu” and “barayah”) were typically
carried over unchanged, sometimes with minimal cues to infer (e.g., “Tarian Kanjan” — “Kanjan
Dance”).

The Knowledge category shows the next-lowest average score (1.29), also indicating a
comparatively strong SC orientation, though somewhat less pronounced than Arts. Transference
accounts for 12 of 31 CRs in this category, and the category shows the highest frequency of TL
expression referring to the SC (5 of 31) among all six categories. Nature-related CRs such as local
river and animal names (e.g., “Delang” — “Delang river”; “owa” — “owa owa [or owa-owa, local
name for a gibbon]”) were typically retained or with minimal clarification.

The Social (2.19), Technology (2.31), and Religious (2.4) categories cluster closely together,
each scoring somewhat above the overall average of 2.08. This suggests these three cultural elements
may share a broadly similar tendency to retain original Dayak terms while supplementing them with
clarifying detail. This pattern is reflected in the relatively high aggregated frequencies of transference,
transference + explicitation, and transference + explanation (Technology: 29 of 45 CRs; Social: 23
of 37 CRs; Religious: 25 of 40 CRs). For example, Dayak social community and leadership were
often handled with explicitation and explanation (e.g., “suku Dayak” — “the Dayak people”;
“Demang” — “Demang (Village Head)”). Similarly, Dayak traditional tools (e.g., “ambang” —
“ambang weapons”, referring to a type of Dayak traditional sword) and housing (e.g., “Rumah
Betang” — “Betang house” or “Rumah Betang (long house)”’) were usually rendered along with cues,
glosses, or parenthetical explanations. In the Religious category, ceremonies such as Tiwah were
preserved but contextualized (e.g., “Tiwah” — “Tiwabh ritual” or “Tiwah ceremony”).

The Economy category shows a markedly higher average score (5.5) than any other category
and well above the overall average (2.08). No instances of transference, transference + explicitation,
or transference + explanation appear in this category; instead, cultural substitution (6 of 8 CRs) and
neutral explanation (2 of 8 CRs) account for its entire distribution. CRs relating to livelihood and
agriculture were consistently rendered with familiar English equivalents (e.g., “ladang”, referring to
a clearing from slash-and-burn practice — “fields”; “bercocok tanam”, referring to planting dry rice
and other crops — “agriculture”). This suggests a pronounced TC orientation not observed in any
other category, though it should be noted that this category also contains the fewest identified CRs
(n=8), and this comparatively small sample should be kept in mind when interpreting its average
score.

5. Discussion

The analysis results revealed that the application of translation procedures in the PGBFTG
varies significantly depending on the cultural element categories, suggesting a multi-layered way of
representing Dayak cultural heritage. Within the categories of Technology, Religious, and Social, a

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

16 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452

relatively balanced, explanatory translation approach is emphasized, providing tourist guides with
more contextual details to Dayak CRs. In contrast, the Arts and Knowledge categories both lean
more toward SC retention, which may prompt guides to actively act as cultural mediators. The
Economy category, meanwhile, leans strongly toward TC accessibility, which may significantly reduce
the burden on tourist guides to explain SC-specific references. As Olk (2013) suggests, however,
these procedural patterns should be interpreted as indicative tendencies rather than absolute
metrics for Dayak cultural translation. The following discussion explores how these findings shape
tourist guides’ cultural mediation, focusing on macro- and micro-level representations of Dayak
culture, and the ongoing tension between authenticity and accessibility in tourism translation.

At the macro level, the proportional imbalances identified from the six cultural element
categories point toward underlying representational priorities in how Dayak culture is framed within
the guidebook. This suggests the guidebook may have been produced with a curatorial view of Dayak
culture, in which only certain contents—such as the Technology, Religious, and Social categories
reported in Section 4.|—seem to be persistently selected to increase the value of tourism
consumption (Richards, 2024). From a tourism perspective, this deliberate curation may reflect
editorial priorities or assumptions about the “tourist gaze” (Urry & Larsen, 201 I, p. 4): the PGBFTG
appears to design its content for tourist guides in anticipation of what foreign tourists are presumed
to want to see and hear. At the same time, this curation risks producing a museum-like portrayal of
the Dayak culture: an image of culture as static heritage rather than dynamic livelihood (Cai, 2023).
Anthropological scholarship cautiously warns against such an approach, particularly when it
exoticizes indigenous traditions as mere exhibits (den Toonder et al., 2016; Fiskesjo, 2015; Wang,
2015). By underrepresenting certain elements (such as the Economy category), the guidebook
inadvertently risks essentializing Dayak identity into stereotypical “living fossils” (Wang, 2015, p.
126). A more nuanced approach would acknowledge how, for example, the second burial ceremony
(the Tiwah) is deeply tied to not only moral responsibility and social status but also financial
resources (Dyson & Asharini, 1980).

At the micro level, the cultural representation identified in the PGBFTG raises a conceptual
challenge for translation studies in mediating complex, interconnected cultural systems without
reducing them to one-dimensional artifacts. As noted in the analysis, a subset of Dayak CRs (such
as Babukung, Tiwah, and rumah Betang, see Section 4.1) spans multiple categories, and classifying them
under a single category risks oversimplifying their meaning. In such cases, translators may grapple
with a challenging choice: whether to highlight, for example, a term’s ritual significance or its social
function. The guidebook does offer alternative renderings for the subset of Dayak CRs that balance
transference against neutral explanation—for instance, “Tiwah” appears as “Tiwah ceremony” and
“second burial”. However, within the subset, only Tiwah, rumah Betang, and Babukung receive such
treatment, suggesting that while such strategic resources are available for tourist guides, they are
not a systematic feature of the PGBFTG’s translation approach. Another way to address this
complex, cross-categorical relationship may include providing footnotes, or additional contextual
chapters, in the original text so that translators, and by extension tourist guides, can convey why a
single cultural concept or practice matters on multiple levels, and thus reduce the risk of fragmenting
a holistic cultural tradition into discrete, decontextualized items (Ergun, 2010).
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Furthermore, the translation patterns identified in the PGBFTG reflect a broader tension
between cultural authenticity and accessibility in tourism translation (Agorni, 2018; Katan, 2012;
Petillo, 2012; Sulaiman, 2020). By foregrounding Dayak CRs, the guidebook seems to empower
experienced tourist guides to deliver authentic cultural presentation (Weng et al., 2020), while also
assuming a role of cultural ambassador in promoting linguistic and cultural vitality—including
language preservation and intercultural awareness (Collins, 2019; Cronin, 2017; Melati & Rahardi,
2022). Translation studies, however, caution that this foreignizing approach (i.e., retaining the
untranslated Dayak terms) can also create comprehension barriers without adequate information
support (Agorni, 2018; Katan, 2019; Kwiecinski, 2001), and risk overestimating readers’ prior
knowledge (Nord, 2000). This is particularly true for novice guides, non-local tourist guides, or
guides from urban backgrounds with limited exposure to Dayak culture, for whom the untranslated
references may pose representational challenges without additional training. Although the
guidebook’s reliance on untranslated terms may reflect an intent to showcase Dayak cultural
identity, it would greatly benefit from being paired with more explanatory material, so as not to
alienate novice guides or uninformed tourists (Agorni, 2016; Kelly, 1997; Rihova & Alexander, 2024).

In light of the findings discussed above, the study offers several practical and pedagogical

recommendations for both translators and tourist guides, summarized in Table 5.
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Pattern Observed

Translators

Tourist Guides

Pedagogical

Dayak livelihood
practices.

livelihood practices
they represent.

Implication

for when domestication
is appropriate; both
would benefit from
shared training on this
category’s
representational
tendency.

Cross-
category,
multi-layered
CRs

Single-category
classification can
oversimplify CRs
whose meaning spans
multiple domains; only
a few such CRs
receive alternative
renderings, so this
treatment is not
systematic across the
guidebook.

Apply alternative
renderings (e.g., “Tiwah
ceremony” or “second
burial”’) more
systematically and
consider footnotes or
contextual chapters to
convey cross-domain
meaning.

Learn the layered
significance of key
multi-domain terms
(e.g., both the ritual
and social
dimensions of
Tiwah) to convey a
fuller picture to
visitors.

Joint case-study
workshops using the
guidebook could train
translators to render
layered meaning
systematically and
tourist guides to
communicate it
accurately, reducing the
risk of fragmented
understanding on either
side.

Authenticity
vs.
accessibility
(overall
pattern)

The guidebook’s
general lean toward
foreignization (SC-
oriented retention)
supports cultural
authenticity but risks
alienating novice, non-
local, or urban-
background guides
with limited prior
exposure to Dayak
culture.

Along with the
guidebook’s producer,
develop a
supplementary
resource, such as a
bilingual glossary or
annotated appendix,
potentially supported
by digital tools (e.g., QR
codes linking to short
explanatory videos).

Along with the
guidebook’s
producer, develop
intercultural
communicative
competence (ICC)
to move flexibly
between a cultural
ambassador role
(introducing
authentic terms) and
an informer or
educator role
(explaining them to
visitors).

Role-play of tour
scenarios using the
guidebook as a case
study could train
tourist guides in this
dual role, while
involving translators in
developing the
supplementary
resource would ground
it in guides’ actual on-
the-ground needs.

6. Conclusion

Source: Authors (2026)

This study has shown that the PGBFTG applies varied translation procedures across Dayak

cultural elements: references to material culture, religious rituals, and social customs retain original

Dayak terms while providing explanatory information; artistic and knowledge-related references, by

contrast, tend to preserve untranslated terms with minimal explicitation; while economic or

livelihood-related references are mostly neutralized or replaced with familiar equivalents. This

translation tendency shapes both the interpretive labor tourist guides must perform and the depth
of cultural knowledge they need to represent these elements adequately. As discussed in the

previous section, such a translation tendency may empower knowledgeable local guides to give

compelling, authentic presentations, yet it poses challenges for novice or non-local guides, and

tourists encountering untranslated terms throughout guided tours without adequate support may

feel confused rather than enlightened. These findings therefore underscore the need for a
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translational balance that preserves indigenous cultural specificity while ensuring effective
communication to diverse audiences.

Several limitations should be noted. First, as a product-oriented translation analysis, the study
cannot determine how translation choices actually affect guided tour outcomes or visitor
experiences. Second, the study lacks insight into the guidebook’s production context: whether
particular translation choices reflect editorial policy, individual translator decisions, or practical
constraints such as layout space cannot be determined from the text alone. Third, the distribution
of cultural element categories, particularly the comparatively small number of Economy references,
may reflect editorial choices this textual analysis cannot explain. Finally, the analysis reflects a single
published tourism guidebook edition at one point in time; as Dayak culture and tourism practices
evolve, future editions may need to as well.

These limitations point toward directions for future research. Interviews with the
guidebook’s authors, publishers, and translators would help clarify the production-side decisions this
study could not observe. Similarly, direct engagement with tourist guides and tourists, through
observation of guided tours, surveys of tourist comprehension, or focus groups, would help evaluate
whether the translated content functions as intended in practice, rather than only as text.
Participatory approaches, such as co-designing a training module with guides and measuring its effect
on tour quality, could more directly link translation choices to learning outcomes. Longitudinal work
could also track how future revisions to the guidebook, such as adding a glossary or digital
supplement, affect tourist engagement over time.

Finally, the study offers a starting point for refining how the PGBFTG, and materials like it,
can better support tourist guides in mediating culture to international visitors, particularly in tourism
settings where indigenous identity forms a central component of visitor experience.

References

Agorni, M. (2012). Tourism Communication: The Translator’s Responsibility in the Translation of
Cultural Difference. PASOS, 10(4), 51 1. https://doi.org/10.25145/j.pasos.2012.10.048
Agorni, M. (2016). Tourism across Languages and Cultures: Accessibility through Translation. Cultus,

9(2), 13-27.

Agorni, M. (2018). Cultural Representation through Translation: An Insider-Outsider Perspective
on the Translation of Tourism Promotional Discourse. Altre Modernita, 20, 253-275.
https://doi.org/10.13130/2035-7680/10843

Agorni, M. (2019). Challenges in the Professional Training of Language and Intercultural Mediators:
Translating Tourism Cross-Cultural Communication. Cultus, 12, 56-72.

Aixela, J. F. (1996). Culture-specific Items in Translation. In M. C. A. Vidal & R. A. Rodriguez (Eds.),
Translation, Power, Subversion (pp- 52-78). Multilingual Matters.
https://doi.org/10.2307/jj.33169489.7

Aji, A. F., Winata, G. |, Koto, F., Cahyawijaya, S., Romadhony, A., Mahendra, R., Kurniawan, K.,
Moeljadi, D., Prasojo, R. E., Baldwin, T., Lau, J. H., & Ruder, S. (2022). One Country, 700+
Languages: NLP Challenges for Underrepresented Languages and Dialects in Indonesia.

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

20 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.25145/j.pasos.2012.10.048
https://doi.org/10.13130/2035-7680/10843
https://doi.org/10.2307/jj.33169489.7

Proceedings of the 60th Annual Meeting of the Association for Computational Linguistics (Volume |:
Long Papers) (pp. 7226—7249). https://doi.org/10.18653/v1/2022.acl-long.500

Al-Ragdhi, A., Al-Rakbi, A., Al-Ragdhi, K., & Bin-Hady, W. (2024). The Importance of English
Language in Tourism Sector: A Study in Socotra Island. Journal of Language Learning and
Assessment, 2(2), 85-90. https://doi.org/10.71194/jlla.v2i2.116

Amato, E. (2021). Manual for Guiding Techniques. Sanata Dharma University Press.

Amenador, K. B., & Wang, Z. (2023). The Image of China as a Destination for Tourist: Translation
Strategies of Culture-specific Items in the Chinese-English Food Menus. Sage Open, 13(3).
https://doi.org/10.1177/2158244023 1196656

Ananta, A, Arifin, E. N., Hasbullah, M. S., Handayani, N. B., & Pramono, A. (2015). Demography of
Indonesia’s Ethnicity. Institute of Southeast Asian Studies.

Baker, M. (2018). In Other Words: A Coursebook on Translation. Routledge.

Bappeda Kabupaten Lamandau. (2020). Selayang Pandang Kabupaten Lamandau Tahun 2020 [Overview
of Lamandau Regency in 2020]. Badan Perencanaan Pembangunan Daerah (Bappeda)
Kabupaten Lamandau.

BPS Kabupaten Lamandau. (2022). Kabupaten Lamandau dalam Angka 2022 [Lamandau Regency in
Figures 2022]. Badan Pusat Statistik (BPS) Kabupaten Lamandau.

BPS Kabupaten Lamandau. (2023). Kabupaten Lamandau dalam Angka 2023 [Lamandau Regency in
Figures 2023]. Badan Pusat Statistik (BPS) Kabupaten Lamandau.

Budiharjo, B., Nuraeni, A., Saptaningsih, N., Murti, B. D., & Rusjayanti, A. (2022). Persuasion in
Tourism Promotion Bilingual Texts: The Importance of Syntactic Forms and Choices.
Leksema, 7(1), 1-12. https://doi.org/10.22515/ljbs.v7il.4419

Cai, Y. (2023). Museumization in Tourism. In J. Jafari & H. Xiao (Eds.), Encyclopedia of Tourism (pp.
|-2). Springer. https://doi.org/10.1007/978-3-319-01669-6_915-1

Gapar, G.,, & Atgi, D. (2023). The Effect of Interpretation Performance of Tour Guides on
Memorable Tour Experiences and Behavioural Intentions. Journal of Eurasia Tourism Research,
4(1), 1-14.

Chen, S., & Zhou, T. (2024). Culturally Based Semantic Losses in Lonely Planet’s Travel Guides
Translations for Beijing, Shanghai, and Sichuan. Frontiers in Communication, 9, el343784.
https://doi.org/10.3389/fcomm.2024.1343784

Chowdhary, N. (2013). Handbook for Tour Guides. Indian Institute of Tourism and Travel
Management.

Cohen, E. (1985). The Tourist Guide: The Origins, Structure and Dynamics of a Role. Annals of
Tourism Research, 12(1), 5-29. https://doi.org/10.1016/0160-7383(85)90037-4

Collins, J. T. (2019). Global Eras and Language Diversity in Indonesia: Transdisciplinary Projects

Towards Language Maintenance and Revitalization. Paradigma, 9(2), 103-117.
https://doi.org/10.17510/paradigma.v9i2.302
Cronin, M. (2017). Eco-translation: Translation and Ecology in the Age of the Anthropocene. Taylor &

Francis.

Danandjaja, J. (1984). Kebudayaan Penduduk Kalimantan Tengah [The Culture of the People of
Central Kalimantan]. In Koentjaraningrat (Ed.), Manusia dan Kebudayaan di Indonesia [People
and Cultures in Indonesia] (pp. | 18—142). Penerbit Djambatan. (Original work published 1971)

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

21 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.18653/v1/2022.acl-long.500
https://doi.org/10.71194/jlla.v2i2.116
https://doi.org/10.1177/21582440231196656
https://doi.org/10.22515/ljbs.v7i1.4419
https://doi.org/10.1007/978-3-319-01669-6_915-1
https://doi.org/10.3389/fcomm.2024.1343784
https://doi.org/10.1016/0160-7383(85)90037-4
https://doi.org/10.17510/paradigma.v9i2.302

den Toonder, J., van Dam, K., & van der Stok, F. (Eds.). (2016). Native America: Indigenous Self-
representation in Canada, the U.S. and Mexico. Peter Lang.

Dyson, L., & Asharini, M. (1980). Tiwah Upacara Kematian pada Masyarakat Dayak Ngaju di Kalimantan
Tengah [Tiwah, A Death Ceremony among the Ngaju Dayak People in Central Kalimantan].
Departemen Pendidikan dan Kebudayaan Indonesia.

Ergun, E. (2010). Bridging Across Feminist Translation and Sociolinguistics. Language and Linguistics
Compass, 4(5), 307-318. https://doi.org/10.1111/j.1749-818x.2010.00208.x

FEG. (2019). Definitions of Tourist Guide, Tour Manager, Tour Escourt. https://www.feg-
touristguides.com/cen_ definitions.php

Fiskesjo, M. (2015). Wa Grotesque: headhunting theme parks and the Chinese nostalgia for primitive
contemporaries. Ethnos, 80(4), 497-523. https://doi.org/10.1080/00141844.2014.939100

Francesconi, S. (2014). Reading Tourism Texts: A Multimodal Analysis. Channel View Publications.
https://doi.org/10.21832/9781845414283

Girik Allo, M. D., Sudarsi, E. T., & Taula’bi, N. (2024). Development of English Travel Guide for
Improving Local Tourism Services in Ollon Valley Tourist Attraction, Tana Toraja. Journal of
Digital Community Services, 1(2), 6—15. https://doi.org/10.69693/dcs.v1i2.9

Giye, R. A., & Cuilan, J. T. (2023). Strategic Competences of Local Tourist Guides. Mountain Journal
of Science and Interdisciplinary Research, 83(1), 110-127.
https://doi.org/10.70884/misir.v83il.360

HPI Kotawaringin Barat. (2018). Pocket Guide Book for Tour Guides: Lamandau. HPI Kotawaringin Barat
[Himpunan Pramuwisata Indonesia, or Indonesian Tourist Guide Association].

https://www.swisscontact.org/en/projects/wisata/wisata-documents

Kamel, N. A. (2021). Role of Tour Guides in Tourism Promotion and Impact on Destination Image
and Tourist Revisit Intention in Egypt: A PLS-SEM Model. Journal of Association of Arab
Universities for Tourism and Hospitality, 20(1), 78-110.
https://doi.org/10.21608/jaauth.2021.58545.1121

Kamugisha, J., Twinomujuni, A., & Nizette, P. (2019). Practical Advice for New Tourist Guides.
International Institute for Environment and Development. https://www.iied.org/|7646iied

Kapa, M. G, de Crom, E. P, & Hermann, U. P. (2022). An Exploration of Tourist Guides’
Competencies to Create Memorable Tourist Experiences. GeoJournal of Tourism and Geosites,
44(4), 1350—1358. https://doi.org/10.30892/gtg.44421-953

Karacaoglu, S. (2024). The Role and Power of Tour Guides as Storytellers in Cultural Heritage
Tourism. Turk Turizm Arastirmalari Dergisi, 6(2), 219-229.
https://doi.org/10.26677/tr1010.2024.1419

Katan, D. (2012). Translating the Tourist Gaze: From Heritage and ‘Culture’ to Actual Encounter.
PASOS, 10(4), 83-95. https://doi.org/10.25145/j.pasos.2012.10.055

Katan, D. (2016). Translating for Outsider Tourists: Cultural Informers Do It Better. Cultus, 9(2),
63-90.

Katan, D. (2019). In Defence of the Cultural Other: Foreignisation or Mindful Essentialism? In B.
Lewandowska-Tomaszczyk (Ed.), Contacts and Contrasts in Educational Contexts and Translation
(pp- 119-142). Springer. https://doi.org/10.1007/978-3-030-04978-2_8

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

22 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.1111/j.1749-818x.2010.00208.x
https://www.feg-touristguides.com/cen_definitions.php
https://www.feg-touristguides.com/cen_definitions.php
https://doi.org/10.1080/00141844.2014.939100
https://doi.org/10.21832/9781845414283
https://doi.org/10.69693/dcs.v1i2.9
https://doi.org/10.70884/mjsir.v83i1.360
https://www.swisscontact.org/en/projects/wisata/wisata-documents
https://doi.org/10.21608/jaauth.2021.58545.1121
https://www.iied.org/17646iied
https://doi.org/10.30892/gtg.44421-953
https://doi.org/10.26677/tr1010.2024.1419
https://doi.org/10.25145/j.pasos.2012.10.055
https://doi.org/10.1007/978-3-030-04978-2_8

Kelly, D. (1997). The Translation of Texts from the Tourist Sector: Textual Conventions, Cultural
Distance and Other Constraints. TRANS, 2, 33-42.
https://doi.org/10.24310/trans.1998.v0i2.2354

Kemala, Z., & Agoes, A. (2021). Materi Interpretasi Kepemanduan Bahasa Inggris di Kampung Tajur
Purwakarta [English Interpretation Materials in Tajur Purwakarta Village]. Tourism Scientific
Journal, 6(2), 227-238. https://doi.org/10.32659/tsj.v6i2.135

Khye Ling, S. K., Dagusti, O., Amini, M., & Rabbani, M. (2018). English to Malay Translation of
Culture-specific Items in Selected Penang Tourist Brochures. Studies in Linguistics and
Literature, 3(1), 1-14. https://doi.org/10.22158/sll.v3nl|p]

Koentjaraningrat. (1985). Pengantar llmu Antropologi [Introduction to Anthrophology]. Aksara Baru.

Kwiecinski, P. (2001). Disturbing Strangeness: Foreignisation and Domestication in Translation Procedures
in the Context of Cultural Asymmetry. VWydawnictwo Edytor.

Leo, S. (2016a). English for Tourism: Tour & Travel Book . Swisscontact.

Leo, S. (2016b). English for Tourism: Tour & Travel Book 2. Swisscontact.

Lin, Y. H. (2023). Where English and Taiwanese Culture Meet: Investigation of Student Tour Guides’
“Speaking In English Tourism” Course. Taiwan Journal of TESOL, 20(2), 1-37.
https://doi.org/10.30397/TJTESOL.202310_20(2).0001

Maci, S. M., & Spinzi, C. G. (2026). Translating Tourism. Taylor & Francis.

Manca, E. (2016). Persuasion in Tourism Discourse: Methodologies and Models. Cambridge Scholars
Publishing.

Manning, N., & Ramirez, K. (2014). How to Be a Tour Guide. CreateSpace Independent Publishing
Platform.

McHugh, M. L. (2012). Interrater Reliability: The Kappa Statistic. Biochemia Medica, 22(3), 276-282.
https://doi.org/10.11613/bm.2012.03 |

Melati, F. V., & Rahardi, R. K. (2022). Revitalizing the Values of Local Wisdom in the Oral Tradition
of “Nyangahatn” Dayak Kanayatn in Anthropolinguistic Perspective. Jurnal Arbitrer, 9(2), 107—
| 17. https://doi.org/10.25077/ar.9.2.107-117.2022

Napu, N., & Pakaya, U. (2021). Examining Translation Problems in Indonesian Tourism Brochures:
A Case from Gorontalo. Premise, 10(1), 65-77. https://doi.org/10.24127/pj.v10il.3104

Nedergaard-Larsen, B. (1993). Culture-bound Problems in Subtitling. Perspectives, [(2), 207-240.
https://doi.org/10.1080/0907676x.1993.99612 14

Newlands, R., & Wressnig, F. (2016). Training Handbook for Silk Road Heritage Guides. UNESCO and
World Tourism Organization (UNWTO).

Newmark, P. (1988). A Textbook of Translation. Prentice Hall.

Nord, C. (2000). What Do We Know about the Target-Text Receiver? In A. Beeby, D. Ensinger, &
M. Presas (Eds.), Benjamins Translation Library (pp. 195-212). John Benjamins.
https://doi.org/10.1075/btl.32.24nor

O’Connor, C., & Joffe, H. (2020). Intercoder reliability in qualitative research: Debates and practical
guidelines. International Journal of Qualitative Methods, 19.
https://doi.org/10.1177/16094069 19899220

Olk, H. M. (2013). Cultural References in Translation: A Framework for Quantitative Translation
Analysis. Perspectives, 2 1(3), 344-357. https://doi.org/10.1080/0907676x.201 1.646279

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

23 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.24310/trans.1998.v0i2.2354
https://doi.org/10.32659/tsj.v6i2.135
https://doi.org/10.22158/sll.v3n1p1
https://doi.org/10.30397/TJTESOL.202310_20(2).0001
https://doi.org/10.11613/bm.2012.031
https://doi.org/10.25077/ar.9.2.107-117.2022
https://doi.org/10.24127/pj.v10i1.3104
https://doi.org/10.1080/0907676x.1993.9961214
https://doi.org/10.1075/btl.32.24nor
https://doi.org/10.1177/1609406919899220
https://doi.org/10.1080/0907676x.2011.646279

Parasakul, L. (201 1). English for Tourist Guides. Chulapress.

Petillo, M. (2012). Translating Cultural References in Tourism Discourse: The Case of the Apulian
Region. Altre Modernita, (spe.), 248-263. https://doi.org/10.13130/2035-7680/2025

Quétel-Brunner, B., & Griffin, K. A. (2014). Heritage Interpretation and Foreign Language Provision
at Irish  Visitor  Attractions. Journal of Heritage Tourism, 9(2), 95-113.
https://doi.org/10.1080/1743873x.2013.857675

Rabotic, B. (2010, March 4-5). Tourist Guides in Contemporary Tourism. International Conference on

Tourism and Environment, Philip Noel-Baker University, Sarajevo, Bosnia & Herzegovina (pp.
353-364).

Ratnawati, S. D. (2018). Developing Online Materials for Tour Guides. Journal of ELT Research, 3(1),
43-57. https://doi.org/10.22236/jer_vol3issue | pp43-57

Ren, L., Wong, C. U. |, Ma, C,, & Feng, Y. (2023). Changing Roles of Tour Guides: From “Agent to
Serve” to “Agent of Change.” Tourist Studies, 24(1), 55-74.
https://doi.org/10.1177/1468797623 1200909

Richards, G. (2024). The Curatorial Turn in Tourism and Hospitality. International Journal of
Contemporary Hospitality Management, 36(13), 19-37. https://doi.org/10.1 108/ijchm-06-2023-
0905

Rihova, I, & Alexander, M. (2024). How Do Tour Guides Cope with Knowledgeable Tourists?
Conceptualising Knowledge/Information Asymmetry in Tour-guiding Contexts. Tourism
Review, 80(5), 1034—-1048. https://doi.org/10.1108/tr-07-2023-0515

Ruhanen, L., & Whitford, M. (2019). Cultural Heritage and Indigenous Tourism. Journal of Heritage
Tourism, 14(3), 179—191. https://doi.org/10.1080/1743873x.2019.1581788

Saputri, K., Mortini, A. V., Jaya, A., Yuliani, S., & lrawan, D. (2025). English for Tourism: Guiding
Technique and Tour Management. StarDigital Publishing.

Saragih, Y., & Sukristiningsih. (2025). The Role of Tour Guides in Preserving Folklore in Kaimana.

Proceedings of the 5th International Conference on Linguistics and Cultural Studies 5 (pp.
425-434). Atlantis Press SARL. https://doi.org/10.2991/978-2-38476-394-8_48
Schmider, J., Prideaux, B., & Fredericks, B. (2024). Indigenous Voices: Using Cultural Knowledge for

Tourism.  Annals  of Tourism  Research  Empirical Insights, 5(2), el0014l.
https://doi.org/10.1016/j.annale.2024.100141

Septiana, D., Yulianti, A. |., Kurniati, A., & Maharani, A. V. (2023). Phonological Variation on Tomun
Languages in  Lamandau, Central = Kalimantan.  LINGUA, 18(1),  51-60.
https://doi.org/10.18860/ling.v18il.19759

Sompakdee, P., & Danvivath, U. (2020). Developing English for Tour Guides Material: Khmer
Sanctuary Guides. Humanities, Arts and Social Sciences Studies, 20(l), 42-64.
https://doi.org/10.14456/hasss.2020.3

Sulaiman, M. Z. (2020). Creating Favourable Destination Images Across Languages: Collaboration
between Tourism Studies and Translation Studies? Current Issues in Tourism, 24(8), 1054—
1057. https://doi.org/10.1080/13683500.2020.176451 |

Sulaiman, M. Z., & Wilson, R. (2018). Translating Tourism Promotional Materials: A Cultural-
conceptual Model. Perspectives, 26(5), 629-645.
https://doi.org/10.1080/0907676x.2018.1437193

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

24 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.13130/2035-7680/2025
https://doi.org/10.1080/1743873x.2013.857675
https://doi.org/10.22236/jer_vol3issue1pp43-57
https://doi.org/10.1177/14687976231200909
https://doi.org/10.1108/ijchm-06-2023-0905
https://doi.org/10.1108/ijchm-06-2023-0905
https://doi.org/10.1108/tr-07-2023-0515
https://doi.org/10.1080/1743873x.2019.1581788
https://doi.org/10.2991/978-2-38476-394-8_48
https://doi.org/10.1016/j.annale.2024.100141
https://doi.org/10.18860/ling.v18i1.19759
https://doi.org/10.14456/hasss.2020.3
https://doi.org/10.1080/13683500.2020.1764511
https://doi.org/10.1080/0907676x.2018.1437193

Supartini, N. L., Susanti, L. E., & Koeswiryono, D. P. (2024). An Analysis of English Materials for
Effective = Communication as Tour Guides. Konstruktivisme, [6(1), 100-112.
https://doi.org/10.35457/konstruk.v6il.3384

Suppasetseree, S. (2004). English for Tourist Guides. Suranaree University of Technology.
http://sutir.sut.ac.th:8080/jspui/handle/123456789/7396

Suswandari, S., Armiyati, L., & Azid, N. (2022). Local Wisdom of Dayak Ethnic Groups in Central
Kalimantan, Indonesia.  ETNOSIA:  Jurnal  Etnografi  Indonesia,  7(1), 67-85.
https://doi.org/10.31947/etnosia.v7il.20633

Syakier, W. A., & Hanafiah, M. H. (2021). Tour Guide Performances, Tourist Satisfaction and
Behavioural Intentions: A Study on Tours in Kuala Lumpur City Centre. Journal of Quality
Assurance in Hospitality & Tourism, 23(3), 597-614.
https://doi.org/10.1080/1528008x.2021.1891599

Turzynski-Azimi, A. (2020). Constructing the Image of Japan as a Tourist Destination: Translation
Procedures for Culture-specific Items. Perspectives, 29(3), 407-425.
https://doi.org/10.1080/0907676x.2020.17587 34

United Nations, & World Tourism Organization (Eds.). (2010). International Recommendations for
Tourism Statistics 2008. United Nations.

Urry, J., & Larsen, J. (201 1). The Tourist Gaze 3.0. Sage.

Van, B. T. (2024). The Role of Cultural Tourism in the Preservation and Promotion of Traditional
Cultural Values among Ethnic Minority Groups in Tuyén Quang. European Journal of Arts,
Humanities and Social Sciences, 1(3), 355—-360. https://doi.org/10.59324/ejahss.2024.1(3).3 |

Venuti, L. (2003). The Translator’s Invisibility: A History of Translation. Routledge. (Original work
published 1995)

Vlakhov, S., & Sider, F. (1969). Neperevodimoe v perevode: Realii [Untranslatable words: Realia].
Masterstvo Perevoda, 6, 432—456.

Wahyuningtyas, D., Diana, L., Setyaningrum, R. W., Masayu, R. D., Deviana, A., & Rahmawati, Y. D.
(2024). Improving the English-speaking Skills of Tourists in Wonocoyo Village through
Bilingual Guidebook. Research and Development in Education, 4(2), 1111-1122.
https://doi.org/10.222 19/raden.v4i2.36382

Wang, X. (2015). A Case Study of Miao Village in China: Cultural Identity, Change and Conservation.
Advances in Anthropology, 5(2), 126—135. https://doi.org/10.4236/aa.2015.5201 |

Weiler, B., & Black, R. (2015). The Changing Face of the Tour Guide: One-way Communicator to
Choreographer to Co-creator of the Tourist Experience. Tourism Recreation Research, 40(3),
364-378. https://doi.org/10.1080/02508281.2015.1083742

Weng, L., Liang, Z., & Bao, J. (2020). The Effect of Tour Interpretation on Perceived Heritage Values:
A Comparison of Tourists with and without Tour Guiding Interpretation at a Heritage

Destination.  Journal of Destination Marketing & Management, 16, el00431.
https://doi.org/10.1016/j.jJdmm.2020.10043 |

Yanan, L., Ismail, M. A,, & Aminuddin, A. (2024). How Has Rural Tourism Influenced the Sustainable
Development of Traditional Villages? A Systematic Literature Review. Heliyon, 10(4), e25627.
https://doi.org/10.1016/j.heliyon.2024.e25627

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

25 of 26


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://doi.org/10.35457/konstruk.v16i1.3384
http://sutir.sut.ac.th:8080/jspui/handle/123456789/7396
https://doi.org/10.31947/etnosia.v7i1.20633
https://doi.org/10.1080/1528008x.2021.1891599
https://doi.org/10.1080/0907676x.2020.1758734
https://doi.org/10.59324/ejahss.2024.1(3).31
https://doi.org/10.22219/raden.v4i2.36382
https://doi.org/10.4236/aa.2015.52011
https://doi.org/10.1080/02508281.2015.1083742
https://doi.org/10.1016/j.jdmm.2020.100431
https://doi.org/10.1016/j.heliyon.2024.e25627

Editorial notes

Authorship contribution

Conceptualization: A. A. Soeta Bangsa

Data collection: A. A. Soeta Bangsa

Data analysis: A. A. Soeta Bangsa & W. Sahayu

Results and discussion: A. A. Soeta Bangsa

Writing — review and editing: A. A. Soeta Bangsa & W. Sahayu
Supervision: W. Sahayu

Research dataset
The corpus analyzed in this study comes from the bilingual guidebook Pocket Guide Book for Tour Guides: Lamandau (HPI
Kotawaringin Barat, 2018), publicly available at https://www.swisscontact.org/en/projects/wisata/wisata-documents.

Funding
Not applicable.

Image copyright
Not applicable.

Approval by ethics committee
Not applicable.

Conflicts of interest
Not applicable.

Data availability statement
The data from this research, which are not included in this work, may be made available by the author(s) upon request.

License

The authors grant Cadernos de Tradugdo exclusive rights for first publication, while simultaneously licensing the work
under the Creative Commons Attribution 4.0 International (CC BY 4.0) License. This license enables third parties to
remix, adapt, and create from the published work, while giving proper credit to the authors and acknowledging the
initial publication in this journal. Authors are permitted to enter into additional agreements separately for the non-
exclusive distribution of the published version of the work in this journal. This may include publishing it in an institutional
repository, on a personal website, on academic social networks, publishing a translation, or republishing the work as a
book chapter, all with due recognition of authorship and first publication in this journal.

Publisher

Cadernos de Traducdo is a publication of the Graduate Program in Translation Studies at the Federal University of Santa
Catarina. The journal Cadernos de Tradugdo is hosted by the Portal de Periddicos UFSC. The ideas expressed in this
paper are the responsibility of its authors and do not necessarily represent the views of the editors or the university.

Section editor
Willian Moura

Style editors
Alice S. Rezende — Joao G. P. Silveira — Kamila Oliveira

Article history
Received: 12-01-2026
Approved: 09-09-2026
Revised: 30-09-2026
Published: 10-2026

Cadernos de Tradugao, 46, 2026, el 10452

@T Graduate Program in Translation Studies
Federal University of Santa Catarina, Brazil. ISSN 2175-7968
DOl https://doi.org/10.5007/2175-7968.2026.e | 10452

26 of 26
L


https://periodicos.ufsc.br/index.php/traducao/index
https://doi.org/10.5007/2175-7968.2026.e110452
https://www.swisscontact.org/en/projects/wisata/wisata-documents
https://creativecommons.org/licenses/by/4.0/
http://periodicos.bu.ufsc.br/

